Leicestershire Business Voice
CHANGING PLACES 
Presentation and feedback

LBV Event held at the National Space Centre on 13 May 2010
Ian Borley, Chairman of LBV and Senior Partner of KPMG Leicester reports:

‘We were delighted to welcome Sarah Harrison, City Centre Director, and Nick Carter, Chairman of Prospect Leicestershire, to speak at this latest LBV event. They each gave us an insight into the current work of their respective organisations and their plans for the future.

During the evening, we used the technology available at the Space Centre to gauge the reaction of the audience to the work of LE One and Prospect and, indeed, to developments in Leicester and Leicestershire over the past few years. In doing so, some of the questions we posed were the same as in our “Big Issues” event a couple of years ago – so that we had some comparative data. The results were very interesting, and a full analysis will be posted on the LBV website in due course. Some of the headlines:

· More participants thought that Leicester/Leicestershire is a better place to do business in, compared to other similar regions in the UK, than 2 years ago.

· When we asked what would make the biggest difference to the external perception of the area to potential investors, by far and away the most popular answer 2 years ago was more pride and confidence in the area being shown by local people (with 45% of the vote). This time around, the votes were much more evenly split between pride/confidence (again), increased investment in place marketing and the most popular answer was improved quality of architecture.

· In terms of attracting new investors to Leicester/Leicestershire, the majority of participants 2 years ago said that a better transport system and car parking was required. Interestingly, this time only 22% of participants gave that answer, whereas 54% said that the most important thing was availability of suitable business premises, fit for purpose.

· Regarding the work of LE One, nearly half of participants said that the most important aspect of its work was marketing & communications. Three quarters of people said that City Centre Management could be effective or extremely effective in the future.

· In relation to Economic Development, people saw the most important priorities as physical regeneration (59%) and external marketing (26%). A massive 72% thought that economic development activities should be managed through a combination of national and local (ie Leicester/Leicestershire) organisations, with very little support for an East Midlands wide basis. All participants thought that it was important that the Business Community should be engaged with plans for economic development for the Sub-Region.

I found these results very positive. I believe they show that local business people are positive about the progress made to date in areas such as physical regeneration and inward investment promotion but want to see more of the same. My take (from these results and anecdotal evidence) is that the business community is becoming impatient with some of the appalling architecture in, and gateways into, our city – the quality of the new builds in the city centre throws these monstrosities into ever sharper relief. And finally, I sense real support for the work of LE One and Prospect Leicestershire and a willingness of local businesses to get involved in the economic development process.’

A series of interactive questions was put to the audience during the evening, and the feedback received is detailed below.
CHANGING PLACES - ASK THE AUDIENCE

	
	Question:
	Answer
	Live audience



	1
	How do you think Leicester and Leicestershire now compare with other similar regions in the UK as a place to do business ?
	a. Much better

b. Slightly better

c. Slightly worse

d. Much worse
	4%    (3%)
72%   (58%)
24%   (28%)
0%    (11%)


	2
	What would make the biggest difference to the external perception of Leicester and Leicestershire by potential inward investors ?
	a. More pride and confidence in the area demonstrated by local people

b. Increased investment in place marketing

c. Improved standard of architecture

d. Improved ‘gateways’ into the city and county
	28%  (45%)
28%  (24%)
33%   (6%)
11%  (25%)


	3
	Which of the following is most likely to encourage inward investors to set up in business in Leicester/Leicestershire ?
	a. A better transport system and car parking

b. The availability of business premises ‘fit for purpose’

c. High standards of city schools

d. The provision of more and better sports, leisure and cultural facilities


	22%  (54%)
54%   (9%)
15%  (29%)
9%   (8%)

	4
	In the next twelve months, do you expect your workforce to:
	a. Increase

b. Stay the same

c. Decrease slightly (ie by less than 10%)

d. Decrease significantly (ie by more than 10%)


	48%  (25%)
33%  (27%)
17%  (34%)
2%   (14%)

	CITY CENTRE MANAGEMENT


	

	5
	How important is the function of City Centre Management to your business ?
	a. Extremely important

b. Important

c. Fairly important

d. Not important at all


	26%

37%

28%

9%

	6
	What is the most important aspect of City Centre Management to you and your business ?
	a. Janitorial/physical environment

b. Safety

c. Marketing and communications

d. Events, festivals, opening hours


	35%

13%

46%

6%

	7
	How effective do you think City Centre Management can be in the future ?
	a. Extremely effective

b. Effective

c. Limited effect

d. No effect at all


	30%

46%

24%

0%

	8
	How likely is your company to contribute towards City Centre Management initiatives which benefit all companies in the city centre ?
	a. Very likely

b. Possibly

c. Unlikely

d. Not at all


	20%

56%

20%

4%

	9
	What do you think would be a fair level of annual contribution to City Centre Management ?
	a. £10,000

b. £5,000 - £9,999

c. Some, but less than £5,000

d. Nil


	4%

9%

61%

26%

	PROSPECT LEICESTERSHIRE


	

	10
	What actions would you most like to see on Economic Development ?
	a. Physical regeneration

b. Inward investment/

      external marketing

c. Improvements to transport and car parking

d. Skills development


	59%

26%

6%

9%

	11
	How important is engagement at senior level with the city/county councils to your business ?
	a. Extremely important

b. Important

c. Fairly important

d. Not important at all


	26%

35%

13%

26%

	12
	At wha level do you think economic development should be managed?


	a. Only at National level

b. At National and Regional (ie East Midlands) level

c. At National and Sub-Regional (ie Leicester & Leicestershire) level

d. Combination of all three levels


	0%

0%

72%

28%

	13
	How important to you is engagement of the business community with plans for economic development in the sub region ?
	a. Extremely important

b. Important

c. Fairly important

d. Not important at all


	63%

33%

4%

0%

	14
	How much time would your business be willing to spend on pro-bono work to support economic development - for example mentoring new businesses, graduate placements, working groups ?


	a. 2-3 days per month

b. 1 day per month

c. 2-3 days per year

d. None


	13%

46%

38%

3%
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